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1 Introduction 

1.1 Purpose 

We are an e-commerce company – as well as a technology, software development, customer 
service, risk management, data management, marketing, and gaming company. We are 
constantly changing. With change comes challenges, and with challenges come decisions. 
Making the right decisions requires clarity, guidance, experience, principles, and values. Having 
a Code of Conduct helps us to make decisions that earn and build trust. Trust of and with our 
employees, our suppliers, our partners and clients, and our customers. 
Our Code of Conduct reinforces that our company is committed to complying with the laws 
and regulations in all locations where we operate. Because we are a global company, we need 
to comply with a multitude of regulations, that differ slightly to majorly with one another. Our 
Code helps us to remain internally consistent, maintaining a minimum standard of behaviour 
that should exceed any international variation. 

1.2 Scope 

1.2.1. Our Code of Conduct applies to all Employees, Contractors and Directors, whether permanent, fixed-

term or casual, of the Company as well as its subsidiaries. 

1.2.2. Specific sections of the Code apply to third parties: suppliers, vendors, business partners and service 

providers. Specific requirements for these third parties are included in the Code of Conduct for 

Suppliers that should be included in contracts with them. 

 

2 Code of Conduct 

Principles 
 

2.1 Ethical Principles and Core Values 

2.1.1 Acting consistently with our purpose and our values demands that a culture of integrity guides all our 

decisions. We are dedicated to doing business the right way. Our Code reflects who we are as a 

company and shows how we bring our culture of integrity to life in our work every day. Integrity builds 

trust.  

2.1.2 Our corporate values of ownership, accountability, honesty and fun, are underpinned by our belief in 

fairness, integrity, respect and excellence. That is why our employees, customers, suppliers, and 

business partners choose us - they know we are a business they can trust. 

2.1.3 This Code of Conduct supports our ethical business practices and provides an overview of some of the 

legal and ethical standards everyone is expected to follow every day. 

2.1.4 If you are concerned about something you have witnessed, or are unsure of what decision to make, you 

have support. Speak to your manager, HR Business Partner, or Compliance team about your concerns. 
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2.2 Ethical Decision Making 

2.2.1 We build trust when we make decisions consistent with our values and take responsibility for 
our actions. Being ethical means doing the right thing, every time.  

2.2.2   When making a decision, ask yourself the following:  
a) Is it legal?  

b) Does it comply with the code?  

c) Does it reflect our company values and ethics?  

d) Is it in the best interests of our business, whilst still respecting the rights of others?  

e) If you are unsure about any of the answers, ask. 

 

2.3 Reporting and Whistleblowing 

2.3.1 Building trust requires we do the right thing and speak up if we have questions or concerns. If you don’t 
know the right thing to do, ask for advice from your manager, your HRBP, or Compliance team. 

2.3.2 If you see, suspect, or are told about activity that violates our Code, compliance policies, the Standards 
for Suppliers, or the law, you must report it. Looking the other way or letting someone else take the 
lead may seem easier, but unethical or unlawful behaviour hurts us all. It erodes trust. Report your 
concerns and cooperate fully and honestly in any internal investigation. 

2.3.3 Should you feel uncomfortable reporting anything to your manager, HRBP or Compliance team, then 
make use of the anonymous Whistleblowing channel available 24/7. See the intranet for details. 

2.3.4 The Company does not tolerate retaliation or victimisation for reporting a concern or participating in an 
investigation. Any employee who engages in retaliation will be subject to disciplinary action. If you feel 
that you have been victimised for reporting a concern, contact your HRBP or member of Exco. 

2.3.5 We know it takes courage to come forward and share your concerns. Discouraging employees from 
reporting an ethics concern is prohibited and could result in disciplinary action. When we speak out 
against things that are wrong, we uphold our values and Code. Reporting an issue in good faith will not 
get you in trouble, even if you make an honest mistake. However, knowingly reporting false information 
is contrary to our values and will be subject to disciplinary action. 

2.3.6 We appropriately investigate reports of misconduct. We share information only on a need-to-know 
basis. If you are asked to participate in an investigation, give honest and complete answers, and do not 
discuss the investigation with other employees. 

2.3.7 Refer to the Company’s Policy on Protected Disclosure for further details and procedures. 
 
 

Workplace Environment 
 

2.4 Non-Discrimination 

2.4.1 Discrimination in any form or format will not be tolerated. 
2.4.2 The Company actively creates and promotes an environment that is inclusive of all people and their 

unique abilities, strengths, and differences, and promotes diversity as a strategic and competitive 
business advantage for the company. 

2.4.3 As we continue to grow, embracing diversity in every aspect of our business—from the way we work 
together to the way we procure goods and services—is vital to our long-term success. We respect 
diversity in each other, our partners and suppliers and all others with whom we interact. Our goal is to 
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be one of the most inclusive companies globally, working toward full equity, inclusion, and accessibility 
for those whose lives we touch. 

2.4.4 Discrimination is behaviour, whether physical, visual or verbal, written or depicted, directed against a 
person for which there is no reasonable justification, and includes discrimination against gender, age, 
disability (physical or mental), race, colour, nationality, ancestry, place of origin, political belief, marital 
status, family status, religion, sexual orientation, self-identity or unrelated criminal convictions. 

2.4.5 Refer to the Company’s Policy on Employment Equity for further details and procedures. 
 

2.5 Anti-Harassment and Anti-Bullying 
2.5.1 The Company takes a zero-tolerance approach to any form of harassment including sexual harassment 

and bullying.  
2.5.2 All stakeholders are expected to treat all fellow employees, customers, suppliers, business partners and 

the communities in which we work, with dignity and respect at all times. 
2.5.3 Refer to the Company’s Policy on Anti-Harassment for further details and procedures. 
 

2.6 Health and Safety 
2.6.1 The Company is committed to providing safe, healthy, modern and fun work spaces. 
2.6.2 The Company conducts business in accordance with applicable health and safety requirements and 

strives for continuous improvement in its health and safety policies and procedures. 
2.6.3 All employees are expected to perform their work in compliance with applicable health and safety laws, 

regulations, policies, and procedures and apply safe work practices at all times in all locations. 
2.6.4 Applicable safety and health requirements must be communicated to visitors, customers or contractors 

at any company location. 
2.6.5 Employees are required to immediately report workplace injuries, illnesses or unsafe conditions, 

including “near-misses.” 
2.6.6 Refer to the Company’s Policy on Health and Safety for further details and procedures. 
 

Business Practices 
 

2.7 Compliance with Laws a Regulations 

2.7.1 The Company is committed to full compliance with the laws, rules and regulations of the countries in 
which it operates. Employees are obliged to comply with all applicable laws, rules and regulations when 
performing their duties. 

2.7.2 The Company is committed to the highest ethical standards in all business transactions. 
2.7.3 Any international transaction of any nature should initially be carried out under legal advice to ensure 

full compliance with both party’s jurisdiction.  
 

2.8 Conflicts of Interest 

2.8.1 The Company is committed to avoiding and preventing any conflict of interest that could call any 
business practice into ethical question. 

2.8.2 A conflict of interest can occur when an employee’s personal activities, investments or associations 
compromises their judgment or ability to act in the Company’s best interests.  

2.8.3 Employees should avoid the types of situations that can give rise to conflicts of interest. 
2.8.4 Employees are obliged to disclose any relationships, associations or activities that could create actual, 

potential, or even perceived, conflict of interest to their manager or the Human Resources Department. 
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2.8.5 Refer the Conflicts of Interest Policy. 
 

2.9 Confidentiality and Privacy 

2.9.1 The Company is committed to information confidentiality as well as privacy, and all employees are 
obliged to uphold this standard. 

2.9.2 The Company complies with the requirements of national and international privacy laws. All employees 
sign an agreement that contains provisions for information privacy, confidentiality and non-disclosure. 

2.9.3 The Company and its employees maintain the confidentiality of all proprietary information. Proprietary 
information includes all non-public information that might be harmful to the Company and its 
customers and business partners if disclosed. 

2.9.4 Confidential information can include: Customer lists; Supplier lists; Pricing information; Terms of 
contracts; Company policies and procedures; Financial statements; Marketing plans and strategies; 
Trade secrets; or any other information that could damage the Company or its customers or suppliers if 
it was disclosed. 

2.9.5 The Company and its employees do not disclose any private, personal information of: Employees, 
customers, suppliers, competitors, business partners or other third parties. 

2.9.6 All personal information is stored securely, marked as confidential and stored only for as long as it is 
needed and for the purpose for which is was collected. 

2.9.7 When providing personal information, employees limit access to only those with a clear business need 
for the information. 

2.9.8 Employees are required to report any breaches of privacy, including the loss, theft of or unauthorized 
access to personal information, to their manager. 

2.9.9 Refer to the Confidentiality Policy and the Protection of Personal Information Policy for further details. 
 

2.10 Record Keeping 

2.10.1 The Company keeps all records, in a secure, complete, fair, accurate, understandable, detailed and 
timely manner.  

2.10.2 The Company complies with the requirements of national and international record storage laws and 
regulations, and will only retain records, in any format, for as long as it is required for legitimate and 
legal reasons. Any request to access, remove, share or destroy records will only be carried out in 
compliance with applicable laws and regulations. 

2.10.3 The Company is further committed to applying internal controls that are auditable by both internal and 
external audit standards. 

2.10.4 Records include: books, accounts and financial statements; employee files and documents; supplier 
contracts and transactions; all business documents, databases, voice messages, mobile device 
messages, electronic documents, files and photos. 

2.10.5 Employees are required to: 
a) maintain these records and protect their integrity for as long as required; 
b) maintain official record keeping systems to retain and file records required for business, legal, financial, 

research or archival purposes; 
c) dispose of records according to the Company’s records retention and disposition schedule, or as per 

regulations. 
2.10.6 Employees should never destroy documents in response to, or in anticipation of, an investigation or 

audit. 
2.10.7 Refer to the Data Storage and Protection Policy, Record Keeping Policy for further details. 
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2.11 Competition, Fair Dealings and Trust 
2.11.1 While the Company competes for new business, relationships with business partners are built upon 

trust and mutual benefits and compliant with competition/antitrust laws. 
2.11.2 Employees are required to: 

a) Communicate the Company’s products and services in a manner that is fair and accurate, and that 
discloses all relevant information; 

b) Familiarize themselves with the Company’s fair competition policies and remain aware of the 
consequences of any violation of policies or laws governing fair competition; 

c) Consult the Company’s legal department before engaging in any new practice that may affect fair 
competition; 

d) Refrain from price fixing, bid rigging, and any other anti-competitive activities; 
e) Use only publicly available information to understand business, customers, competitors, business 

partners, technology trends, and regulatory proposals and developments; 
f) Advise their manager immediately of possible violations of fair competition practices. 

2.11.3 If in doubt, refer to the legal department for advice. 

 

2.12 Anti-Bribery and Corruption 

2.12.1 The Company, its employees and legal representatives or agents, will not attempt to influence the 
judgement or behaviour of a person in a position of trust by paying a bribe or kickback. This applies to 
persons in government and in private business. 

2.12.2 The Company does not permit facilitation (or “grease”) payments to government officials or private 
business in order to secure or speed up routine actions. 

2.12.3 Employees are to: 
a) Select third parties carefully and monitor them continuously to ensure they comply with the Company’s 

anti-bribery policies;  
b) Keep accurate books and records at all times and monitor that funds are not being used for bribery or 

facilitation payments; 
c) Refuse any offer or request for an unlawful payment and report the incident to the Company’s 

compliance officer. 
2.12.4 While gifts and entertainment among business associates can be appropriate ways to strengthen ties 

and build goodwill, they also have the potential to create the perception that business decisions are 
influenced by them. The Company is committed to winning business only on the merits of its products, 
services and people and complies with all legal requirements for giving and receiving gifts and 
entertainment. 

2.12.5 Employees are to: 
a) Use sound judgment and comply with the law regarding gifts and other benefits; 
b) Never allow gifts, entertainment or other personal benefits to influence decisions or undermine the 

integrity of business relationships; 
c) Never accept gifts or entertainment that are illegal, immoral or would reflect negatively on the 

Company; 
d) Never accept cash, cash equivalents, stocks or other securities. 

2.12.6 Employees may accept occasional unsolicited personal gifts of nominal value such as promotional items 
and may provide the same to customers and business partners. 

2.12.7 When in doubt, employees should check with the compliance officer before giving or receiving anything 
of value. 

2.12.8 Refer to the applicable Policy for further details and procedures. 
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2.13 Money Laundering 
2.13.1 The Company complies with anti-money laundering laws globally.  
2.13.2 Money laundering is the process of concealing illicit funds by moving them through legitimate 

businesses to hide their criminal origin.  
2.13.3 Employees must never knowingly facilitate money laundering or terrorist financing and must take steps 

to prevent inadvertent use of the Company’s business activities for these purposes.   
2.13.4 Employees are required to immediately report any unusual or suspicious activities or transactions such 

as: 
a) attempted payments in cash or from an unusual financing source, 
b) arrangements that involve the transfer of funds to or from countries or entities not related to the 

transaction or customer, 
c) unusually complex deals that do not reflect a real business purpose, 
d) attempts to evade record-keeping or reporting requirements. 

 

2.14 Insider Trading 

2.14.1 The Company is part of a group that is a publicly traded entity. As such, every individual associated or 
affiliated with our company needs to act with integrity to avoid insider trading. 

2.14.2 Employees may learn information about the Company, associates, clients, business partners or other 
companies that is not publicly available. It is illegal for any individual to use information obtained in this 
way for personal gain or to share it with others. 

2.14.3 Employees are prohibited from: 
a) Buying or selling securities based on non-publicly available knowledge gained in the course of business, 
b) Providing information or tips, or encourage another person to buy or sell securities based on inside or 

privileged information. 
2.14.4 Employees are required to report suspected insider trading immediately to compliance department. 
2.14.5 Refer to the applicable Policy for further details and procedures. 

 

Intellectual Property & Proprietary Information 
 

2.15 Information Technology 

2.15.1 The Company is committed to providing secure, reliable, stable, and user-friendly technology that are 
up-to-date and enable employees and the business to achieve their goals. 

2.15.2 The Company expects its employees to help it safeguard all computer equipment and data against 
access and intentional malicious acts by individuals inside or outside the Company. Cyber-security 
training is provided to all employees to ensure compliance with information security policies. 

2.15.3 Employees are obliged to report any attempt to hack, infiltrate, purchase, or otherwise obtain any 
company technology equipment or data. 

2.15.4 The loss of any equipment that contains company data must be reported to the Information Security 
team immediately. 

2.15.5 The Company does not use software that is unlicensed. 
2.15.6 The Company does not allow inappropriate internet use, such as: to support a personal business, 

political venture, or embarrass the Company and its customers. 
2.15.7 Refer the Information Technology Policies for further details and procedures. 
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2.16 Social Media 
2.16.1 The Company respects the right of employees to use social media for personal and professional 

purposes. 
2.16.2 Employees are responsible for complying with company policies and procedures when communicating 

on social media. Employees are accountable for any information they publish online. 
2.16.3 Employees are required to: 

a) Respect the privacy of other employees and refrain from publishing photos of them without their 
consent; 

b) Ensure any information they post related to the company is accurate;  
c) Comply with the rules of the social media sites they use. 

2.16.4 Employees must not: 
a) Share confidential information about the Company, its clients, employees, stakeholders, or suppliers; 
b) Represent the Company in any posting unless authorised to do so; 
c) “Pretext”, or pretend to be someone they are not online; 
d) Post comments or pictures that could harm the Company’s brand, reputation, or commercial interests. 

2.16.5 Refer the Social Media Policy for further details. 
 

Community Involvement 
 

2.17 Corporate Social Responsibility 

2.17.1 The Company is committed to supporting the broader community in which it operates. 
2.17.2 The Company understands that corporate social responsibility extends to our entire supply chain. This 

encompasses not only the products and services supplied but also the human rights, ethics and social 
practices of our company and its suppliers. 

2.17.3 One goal of the corporate social responsibility program is to build partnerships with like-minded 
organizations by actively seeking out business partners who are the most environmentally and 
workforce friendly. 

2.17.4 Forced Labour: The Company and its suppliers shall employ all employees under their own free will with 
no one being subjected to bonded or forced labour. This policy applies to not only the supplier’s 
business operations but also those of their supplier network with which the company conducts its 
business. 

2.17.5 Child Labour: The Company and its suppliers shall not employ any people under the minimum legal 
working age of the country in which they work. 

2.17.6 Responsible Environmental Impact: The Company and its suppliers shall conduct ongoing efforts to 
reduce environmental pollution while increasing sustainability. 

2.17.7 The Company encourages and supports involvement in the community that has supported it. This 
includes supporting local business and talent by, for example, sourcing local products and services, 
where appropriate, and showcasing the work of local artists in the Company’s public spaces. 

2.17.8 Charitable involvement is important to the Company and a charity committee meets ones a month to 
discuss and execute potential and ongoing charitable projects. 

 

2.18 Political Contributions 
2.18.1 The Company does not make political contributions, nor support charitable organisations that are 

politically affiliated. 
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2.18.2 Employees are free to support any political party or entity on a personal level. However, this must be 
kept separate from company business. 

2.18.3 Employees are encouraged to embrace our culture of diversity and inclusivity and are therefore 
prohibited from making overt political statements on any company premises or network. 

 

2.19 Environmental Committee 

2.19.1 The Company is committed to minimizing the environmental impact of all of its activities used to deliver 
services to its customers. 

2.19.2 The Company is committed to operating in an environmentally responsible manner, from the provision 
of products and services, to the operation of its offices and facilities, selection of suppliers and other 
business activities. 

2.19.3 The Company complies with all applicable environmental laws and regulations as well as self-directed 
commitments to sustainable practices and environmental protection. 

 

2.20 Public Relations and the Media 
2.20.1 The Company strives to be transparent in any matter that affects their customers or community in 

which they operate, as long as that information is not restricted, private or confidential. Maintaining 
positive public and media relations is encouraged. 

2.20.2 All information disclosed outside of the Company must be accurate, complete, and  consistent, 
and disseminated in accordance with company policies.  
2.20.3 Employees are reminded that they represent the Company, its clients and all the brands we manage; if 

someone asks for information (for example, the media or investors), notify the SGHC, Director of 
Corporate Communications, your manager or department head about the request. They must contact 
the appropriate party to ensure that the correct procedure is followed.  

2.20.4 Employees are not permitted to represent the Company or share Company information without 
permission. 

2.20.5 Refer to the Business Representation Policy. 

3 Implementation 

3.1 Completeness 

3.1.1 The standards and policies stated herein are not all the applicable company standards and policies nor 
are they a comprehensive or complete explanation of the laws that are applicable to the Company and 
its partners in any particular country.  

3.1.2 All employees have a continuing obligation to familiarize themselves with applicable laws relating to 
their job responsibilities and all company policies.  

3.1.3 The standards and policies discussed herein may be amended from time to time. Employees should 
access Policy Management site located on the Intranet for the most current version. 

3.2 Document Review 
3.2.1 This document must be reviewed and updated at least every two years or upon significant change. 
3.2.2 Upon review, any changes to applicable laws or regulations must be considered. 

4 Enforcement 
4.1.1 Employees are advised that a breach of the Code of Conduct may result in the Employer instituting the 

actions it deems necessary to protect the interests of its business and/or customers. Any employee 
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found to have violated this policy may be subject to disciplinary action, up to and including termination 
of employment. It may also lead to possible civil and/or criminal prosecution. 

4.1.2 Suppliers are to be advised, that should they breach our Supplier Code of Conduct, that the contract 
between ourselves may be terminated with immediate effect. Refer the dispute resolution clause for 
remedies to challenge this. 

5 Code of Conduct Acknowledgement 
5.1 This Code of Conduct is deemed an extension of the Contract of Employment entered into between the 

Company and every employee. 
5.2 Employees therefore acknowledge that they: 

a) Have read the entire Code of Conduct  and understand their responsibilities related to it; 
b) Have had the opportunity to ask questions to clarify any unclear aspects of the code; 
c) Agree to abide by its principles; 
d) Agree to report to the company any violations of the code; and 
e) Agree to cooperate in any investigations of violations of the code. 

6 Effectivity and Sign Off 
This policy is valid and in effect as of: 21 June 2021  
 
The following stakeholder approvals and sign-offs are required: two members from either the Executive 
Committee or the Board.  

 
 


